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PROJECTED BUDGE*

$566,667.00 $367,104.87

YEAR ONE YEAR TO DATE FUNDING
PROJECTED BUDGET OCTOBER 1, 2023 - MARCH 31, 2024
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FMSP is partnering with e
Motorcycle Dealerships to CHECKLIST
distribute Safety Folders to

new riders that will be filled

with educational safety

information.

SAFETY POCKET FOLDERS MOTORCYCLE VIOLATIONS CHECKLIST

HELMET REMOVAL DANGER DECAL

DO NOT REMOVE HELMET
unless you have been trained.

DO NOT RISK PARALYSIS.

- T
Courses at a reduced cost i o g E HEMY
T FLORIDA HIGHWAY SAFETY AND MOTOR VEHICLES

We’'re working with FLHSMV
to offer Motorcycle Safety
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SAFETY PROGRAM

LAMA. ABATE of Florida, Ine- \
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FLORIDA MOTORCYCLE
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FLORIDA MOTORCYCLE
SAFETY PROGRAM (FMSP)

Florida's growing papedatian and poputarity with motercycle
enthusiasts make motorcycie Safety of parameunt impertance
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PROGRAM ADMINISTRATION

COMPLIANCE

Outreach Coordination

- Large Motorcycle Event Calendar/
Reminders

- Volunteer opportunities

Daily Funding Updates ¢#. mONde.com

- Updating Monday.com to track every
check from FLHSMV

- Reconciling checks cut by FLHSMV with
checks sent to each group to ensure
receipt of all funds

Bi-Weekly Program Administrators
Meetings

- Agendas
- Notes

- Action Steps

» Monthly Progress Reports

» Monthly Invoicing and Financial Reports

» Quarterly Progress Reports delivered to FLHSMV

» Quarterly Meeting/Presentation
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LOOKING AHEAD

» Annual Report

» Annual Finance Report
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PAID MEDIA BUY .

CAMPAIGN GOAL:

Deliver ads to the largest amount possible of the target audience
using $250,000 total marketing dollars. Each of the three FMSP
groups contributes $83,333.

Deliverables/Cost:

OPTION 1 - Facebook Display Ads: $17,000 Tenative TIimeline:

(2.9 million impressions) » Rest of May-June - Display Creative
Programmatic Display Ads: $58,000 Development/Finaliztion/Securing Ad
(~5.6 million impressions) Placements

This option provides for
a good mix of ad delivery

through social media,

With this option, we’'d be (~21.8 million impressions) June-September - Ads Run

able to reach our audience » This would allow for about 4 billboards (3.5-month run time)
at home, on the go and while in each of the three target counties
at other locations that they Total Cost: $250,000

travel to throughout their day.

Total Impressions: ~30.3 million
impressions




MULTIMEDIA PRODUCTION
$25,000*

© cLick HERE TO PLAY VIDEO

*Includes at least two more FMSP projects in 2024

BOOTS ON THE GROUND SHOOT: VIDEO, DRONE, STILL PHOTOGRAPHY, INTERVIEWS, AND RECAP VIDEO.


https://player.vimeo.com/progressive_redirect/playback/949569932/rendition/1080p/file.mp4?loc=external&log_user=0&signature=ddd49f33ce79a84e36c8b062c005aa3009453a1f355bc9f1386d2c65bf05a32c
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